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Introduction
The world is running towards the online life

style. Even businesses have started following the
same trend in order to be more successful and there
comes the digital marketing. The economic and
financial crisis affected all the economic sectors,
spreading all over the world. The digital marketing
strategy during recession can offer the ability to
test various tactics and thus evaluation is possible
which identifies the best response thereby the
marketing strategies can be adjusted
accordingly.Currently, the digital economy
contributes decisively to an increase in
competitiveness, especially as a digital
transformation involves migrating to new
technological models where digital marketing is a
key part of growth. Internet and Digital Marketing
have become important factors in campaigns,
which attract and retain Internet users. This study
aims to identify the main ways in which users can
be gained and retained by using Digital Marketing.

Marketing strategy begins with changing
environment. The business environment and
marketing strategies have gone through big
changes due to digitalization. Every company that
has competitors must have a strategy. The purpose
of the strategy is to create competitive advantage.
A marketing strategy is a plan for how the
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organization will use its strengths and capabilities
to match the needs and wants of the market. To
understand what digital marketing techniques are,
it is easier to classify what does not constitute
digital marketing. Traditional marketing channels
such as print, radio, TV and billboards are not
forms of digital marketing. These channels have
been mighty successful over a long period of time
but they aren’t as effective in today’s modern age.
Today’s financial institutions identified the power
of digital marketing in establishing real time
relationship with new and existing customers.
Estimation of profit earned for each investment
can be recognized in a better manner in digital
marketing strategy. It is possible to shift strategies
and tactics by means of digital marketing and can
adjust cost per conversion. An accurate tap on the
return on investments can be recognised by the
online methods.
Overview

The purpose of doing research in the area of
digital marketing is because it seems huge,
intimidating and foreign. Businesses are looking
for clearer picture to start but do not know where
and how to start doing digital marketing. In
today’s time, social media channels such as Face
book, Twitter, Google and other social media firms
have successfully transformed the attitudes and
perceptions of consumers and in the end helped
revolutionized many businesses. This was done
through measurable vast network of customers
with trustworthy data with real-time feedback of
customer experiences.

It is much more convenient for businesses to
conduct surveys online with a purpose to get
relevant information from targeted groups and
analysing the results based on their responses.
Potential customers can look for reviews and
recommendations to make informed decisions
about buying a product or using the service. On
the other hand, businesses can use the exercise to
take action on relevant feedback from customers
in meeting their needs more accurately.
Literature Review

It has also been predicted that the revenue
generating from digital classifieds is going to be
five times more than it was in 2015. In the financial
year 2020, the highest revenue will be around 23
billion (Srinivasulu and Rajaiah, 2019).

Digital advertising continues to show much

more rapid growth than traditional media. In fact,
total digital ad spending in 2013 was estimated to
have grown to $42.8 billion, which meant it
surpassed TV advertising for the first time (Phillip
Kotler and Kevin Lane Keller, 2016). It is  imperative
that for a business to succeed in today’s world, it
needs to have a strong digital footprint within the
internet. Therefore, when a business is defining
its marketing plan, it must incorporate a solid
digital strategy. Without a suitable digital
marketing strategy in place companies stand the
risk of losing their consumer base and in the
process brand utility and effective revenue
generating opportunities are likely be damaged.
Companies need to identify and strike the right
balance with the digital marketing strategies and
the satisfaction of the consumers in order to
establish a harmonious balance amongst the two
( Tabitha Durai and Raechel King, 2015).

As the study conducted by Market Bridge &
Source Media reveals  (a total of 237 persons from
the financial services practice database were
interviewed), financial services are slowly
implementing digital marketing programs, using
the digital tools that are more familiar to them and
primarily on a campaign-by-campaign basis.
Regarding digital marketing tools, the survey
conducted in 2008 reveals that most respondents
prefer using their own Web sites, e-mail, online
advertising and search engines, tools that can
easily measure return on investment ( Daj and
Chirca, 2009).

As for digital distribution, it gives new
opportunities in giving customers cost-efficient
services compared to traditional services. And for
the digital products, it makes it possible to be
available internationally for every customer. As for
promotion, digital marketing plays an important
part in the strategy. Online gives endless
opportunities and ways to share content and
attract new customers. Communication plays a
crucial part in online strategy. The messages must
be sent and targeted properly to attract the
customers. As for promotion, you can obtain cost-
efficiency, accessibility and information so that the
customers can be analysed and the strategy can be
targeted efficiently (Taimo Paavola, 2017).
Research Methodology

The paper searches the various dimensions
attached to the concept of digital marketing. This
paper is a descriptive study, where examples are
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cited based on the references from some secondary
material available. The study suggests some
measures that can help companies to improve their
marketing strategies.
Marketing Challenges in a Recession

The most common challenge faced by
respondents in marketing in a recession is budget
constraints.  Marketing teams have had their
budgets slashed and voiced frustration over the
extreme cost focus of senior management that does
not recognise marketing ROI.  One respondent
explained that he is “ruthlessly prioritising a very
limited budget”, indicating the difficulties in
allocating a smaller marketing budget, inevitably
resulting in limited to no investment in certain
areas. Organisations are also struggling to resist
reducing their prices in light of market demand
for lower prices plus pressures from the
competition as industry rivals enforce price cuts
to satisfy and steal customers.  A respondent
exclaimed: “Demand continues to drop and is
pressuring our pricing.  The competition is faced
with the same issue and is using price to maintain
or gain market share.  We have attempted to
maintain share and hold onto as much price as

possible but are facing the inevitability of losing
both at a rate that is becoming difficult to sustain.”

The largest words by font size represent the
most frequent mentions of those issues – including
“budget” and the need to “maintain” “customers”,
“business” and “sales”.  The frequent mention of
“new” was in relation to respondents struggling
to think outside the box in three key areas:

- Finding new ways to boost sales
- Building new business and expanding into

new markets, including finding new distribution
channels

- Creating and launching new products
Scope of Digital Marketing

The scope is wider when it comes to digital
marketing. Digital Marketing will remain as the
most powerful way of marketing in the future.
But as the dynamics of digital marketing is
changing every day, a digital marketer has to be
agile, alert, and smart and adapt to latest changes.
Not only that, digital marketer of today and
tomorrow will have to anticipate changes and
implement it way earlier than the change actually
happens so take advantage of it.

Fig 1: Most effective digital marketing tactics as per 2018 (Source: Marketing charts.com, December, 2018)
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The industry is shaping out to become one of
its kind markets, as the International Journal of
Advanced Research Foundation is claiming 2013
to 2018 as the golden era of digital marketing in
India. The country is surely up for a digital
uprising and in fact, the funding is already
colossal. About $1.5 billion investments were
marked in the short span of 2013 to 2015 towards
Indian agencies. So, the best is yet to come. Digital
marketing overcomes so-called geographical
foundations and introduces business with a
completely new set of potential customers opening
new scope for investments. And why not – 72%
of the total digital marketing agency experts
believe they need to switch to the digital methods
to be in the race. The scope of the concept covers
the vast markets of Ecommerce, Social Media, Pay
Per Click advertising, SEO, online content, and
many others. As businesses, in the remotest
corners of the country align themselves with
global standards, a new line of businesses and
professionals are poised to take over the industry.
Digital Marketing Channels

As for digital marketing, it is an essential tool
for any business. It has a promising future for
many companies and many B2B companies have
started to adapt their movement towards digital
marketing. As for small and medium-sized IT
companies, it can be said that digital marketing
plays an important role in marketing. After all, IT
companies are already working in the technology
industry. The new trends are set by bigger IT
companies, for example, Google, LinkedIn,
Facebook and Amazon. Digital marketing can be
deûned as the promotion of goods and services
“using digital technologies, mainly on the
Internet, but also including mobile phones, display
advertising, and any other digital medium”.

The use of digital channels has transformed the
way marketers communicate with today’s
consumers. Customer communications have
moved far beyond mailed paper correspondence
in the last decade. Today, the Internet is the virtual
life force of communication and the screen is the
new lens through which we interact with the
world. As mobile connectivity expands, that lens
is quickly taking new sizes and capabilities
through smart phones, tablets, laptops, and other
devices. Additional market research and other
marketing actions, which assist in finding
solutions, should be substantial during hard

times. Across the board, our marketers consistently
recognized the importance of using their digital
strategies to attract not only a high volume of
traffic, but to genuinely identify and convert
potential players of high quality and value. The
marketing strategy is supposed to develop effective
responses to changing market environments by
defining market segments and developing and
positioning product offerings for those target
markets. To be successful on a market, especially a
changing one, companies have to use proactive
strategies and shouldn’t react on others events,
but creating them.

Digital marketing channels have three
categories- brand awareness, lead generation, and
direct sales. Depending on the business goals, it
can be included in the marketing strategy.
Social media marketing

Social media marketing refers to the process of
gaining traffic or attention through social media
sites. Social media itself is a catch-all term for sites
that may provide radically different social actions.
For instance, Twitter is a social site designed to let
people share short messages or “updates” with
others. Facebook, in contrast is a full-blown social
networking site that allows for sharing updates,
photos, joining events and a variety of other
activities.

Social media is a big player in the marketing
world right now. Customers are actively seeking
out brands they like or are interested in and
increasing numbers of users are taking to social
media to research or make buying decisions. Social
media also offers valuable community-building
opportunities that you really won’t find anywhere
else. Whether you’re just sharing behind-the-
scenes content on your personal page or creating
a group involving your business, you should be
leveraging social media for all it’s worth.Social
media marketing is the use of social media
platforms to connect with your audience to build
your brand, increase sales, and drive website
traffic. This involves publishing great content on
your social media profiles, listening to and
engaging your followers, analyzing your results,
and running social media advertisements.

The major social media platforms (at the
moment) are Facebook, Instagram, Twitter,
LinkedIn, Pinterest, YouTube, and Snapchat.
Theuseofdigital channels has transformed the way
marketers communicate with today’scons
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Content marketing
Content marketing is a digital marketing

strategy in which companies create honest,
transparent, and educational content on a
consistent basis for an ideal buyer profile. Typically,
the goal is to use the publication and promotion
of content to drive organic website traffic, increase
qualified lead generation, and (ultimately)
empower the sales team to close more deals faster.
Content marketing can work as a tool for
establishing real connections with the customers.
Content marketing is usually done by social media
channels or blog posts. Most importantly, content
marketing is finding solutions for a customer´s
needs. Content marketing takes a lot of time and
effort to make it work properly. Many companies
are seeking full-time writers to make content to
their webpages or social media channels. Content
marketing also takes a lot of work to produce leads
for the company.  Content can be in written,
audio, or visual form. Your content is usually
present in blog posts, e-books, posts on social
media, PPC, and even the very pages of your
website. Moreover, your content should be creative,
engaging, goal-oriented, persuasive and targeted.
SEO

Search engine optimization (SEO) is the process
of increasing the quality and quantity of website
traffic by increasing the visibility of a website or
a web page to users of a web search engine.SEO

comes from the words Search Engine
Optimization. This means search engines (Google,
Yahoo, and Bing) need to be optimized for the
webpage so it can be seen on the Internet. There
are millions of webpages. Therefore, to find a
company’s landing page it needs SEO. SEO is the
basics of internet marketing, and the main idea is
to get a good rank when the customer is searching
for a specific search term for services or products.
SEO can drive more traffic. In this way it can
increase a company’s revenue. As an Internet
marketing strategy, SEO considers how search
engines work, the computer-programmed
algorithms that dictate search engine behavior,
what people search for, the actual search terms
or keywords typed into search engines, and which
search engines are preferred by their targeted
audience. SEO is performed because a website will
receive more visitors from a search engine the
higher the website ranks in the search engine
results page (SERP). These visitors can then be
converted into customers.
Email marketing

Email is one of the oldest but still one of the
most effective tools in digital marketing. One of
the reasons why emails are still leading in digital
marketing is that the message can be personalized
and the message goes to the “mailbox” where the
prospect can access to read it whenever s/he wants.
Another thing is that an email is considered

Fig 2: Effective channels for marketing  (Source : Chief Marketer,B2B Marketing outlook report 2019)
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important because it is a personal digital storage
for the mails. The message can be used to deliver
quotes or newsletters specifically targeted to a
prospect. Usually, email marketing can be quite
challenging but rewarding if implemented
correctly. Communicating your message correctly
plays a crucial part in email marketing.
Affiliate Marketing

Affiliate marketing is the process by which
an affiliate earns a commission for  marketing 
another person’s or company’s products.
The affiliate simply searches for a product they
enjoy, then promotes that product and earns a
piece of the profit from each sale they make. Affiliate
marketing is a type of performance-based
marketing in which a business rewards one or
more affiliates for each visitor or customer
brought by the affiliate’s own marketing efforts.
Affiliate marketing overlaps with other Internet
marketing methods to some degree, because
affiliates often use regular advertising methods.
Those methods include organic search engine
optimization (SEO), paid search engine
marketing (PPC – Pay Per Click), e-mail
marketing.
Pay -per-click

PPC stands for pay-per-click, a model of internet
marketing in which advertisers pay a fee each time
one of their ads is clicked. Essentially, it’s a way of
buying visits to your site, rather than attempting
to “earn” those visits organically. Search engine
advertising is one of the most popular forms of
PPC. It allows advertisers to bid for ad placement
in a search engine’s sponsored links when
someone searches on a keyword that is related to
their business offering. For example, if we bid on
the keyword “PPC software,” our ad might show
up in the very top spot on the Google results page.
Every time our ad is clicked, sending a visitor to
our website, we have to pay the search engine a
small fee. When PPC is working correctly, the fee
is trivial, because the visit is worth more than what
you pay for it. In other words, if we pay $3 for a
click, but the click results in a $300 sale, then we’ve
made a hefty profit.
Online public relation

The main goal of our online PR is to raise brand
awareness via online marketing channels. It
consists of communication with customers,
development of your community and other

activities aiming at new potential customers.
PR as a whole consists of long-term activities

that help companies to improve the recognition
of their brand, receive a useful feedback and raise
their brand awareness, partly via internet. There
are many means of communication with your
customers, employees, fans, business partners,
investors, suppliers, journalists and other people
important for the success of your company.

Digital PR is an online marketing strategy used
by businesses to increase their online 
presence. Digital PR agencies network with
journalists, bloggers and influencers and
send online press releases to gain high-quality
backlinks, social media mentions and to improve
SEO.
Conclusion

Digital marketing is growing with a rapid pace
not only in India but throughout the world as
well.More people spend more time online in India
every year, and the digital tools and sites they use
play an evergrowing role in their lives. Smart
marketers keep on top of the scale of change and
ensure their marketing strategies and
touchpoint’smirror where the consumer is
spending their time.The goal of this research paper
was to examine the best digital marketing
strategies, through a thorough, in-depth review
of literature. This present study revealed several
digital marketing strategies that are useful to
companies, businesses, non-profits, educational
facilities and other professional areas.
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